WHY WORK WITH ME?

| do more than just execute my work; | also analyze, measure, and constantly improve
it. Exceptional strategies are founded on innovation and supported by compelling data.
My goal is to help small businesses like yours in using social media more effectively, so
you get the results you deserve.

Creating a high-quality marketing plan is a challenging task since it requires a lot of
thinking and preparation. If you are looking for someone to design a tailor-made
strategy that is a perfect fit for your business. I'm here to help!

TRAININGS ATTENDED

General Virtual Assistant Training PRO VA Facebook Ads Management In-depth PROVA  Social Media Management In-depth PRO VA
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SKILLS AND SERVICES
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SOCIAL MEDIA MARKETING
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| develop effective Social Media Marketing Plan then Connect to New and Potentlal
Customers, Bulld brand awareness, Generate Leads, Implement Soclal Listening and
Increase Trafflc through Strategic Social Media Campaigns tailored for your industry.

FACEBOOK ADVERTISEMENT
b e ]

| carry out Facebook Ads for your brand to Reach the right audience with positive,
targeted messaging that Converts Potentlal Customers Into Paying Customers.

CONTENT CREATION

| carry out In-depth Research into your industry and Create Effectlve, Visually Appealing
and Well-written Content for your Brand that appeals directly to your target audience.




* GET THE DIGITAL ADVANTAGE OVER YOUR COMPETITION *

CLICK HERE FOR A FREE DISCOVERY CALL
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70% of shopping enthusiasts
turn to IREEERERE for product discovery
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Genuine, Memorable, and Special. this is what Teapsy Milk Tea brings
in each and every cup that's especially made for their customers.

W (40 CUPS) m&ﬂm cups)

FLAVORS: INCLUSIONS: FLAVORS: INCLUSIONS:

WINTERMELON &8> _ 1BOBARISTA WINTERMELON #2 1 BOBARISTA
HERSHEY'S CHOCOLATE & 9 pAGS OF ICE HERSHEY'S CHOCOLATE 22 4 BAGS OF ICE
DARK CHOCOLATE 2=3 HRS SET=UP DARK CHOCOLATE 2-3HRS SET-UP

CREATE A UNIQUE
EXPERIENCE ON YOUR

NEXT,EVENT;!

@WW (40 CUPS)

FLAVORS: INCLUSIONS:

WINTERMELON 23 _ 1BOBARISTA
HERSHEY'S CHOCOLATE <57 2 BAGS OF ICE

DARK CHOCOLATE 2=3 HRS SET-UP

RED VELVET CUSTOMIZED CUP STICKER RED VELVET CUSTOMIZED CUP STICKER
o RED VELVET MATCHA s MATCHA e
MATCHA COOKIES & CREAM COOKIES & CREAM
CHOOSE A COOKIES & CREAM MOCHA MOCHA
BOBA PACKAGE! = MOCHA
SINKERS: SINKERS:
. BOBA PEARLS BOBA PEARLS
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UNLI=MILKTEA
AWESOMENESS!

o Want to spice up your event? £Bobabar is the ultimate
oth that offers an outrageous mixure of uniqua Miktaa drinks!

Awail our December Promo ard heve as much as 10% Discount on your

BobaBar Package! || W

#Milktaa #Evanto #Boba #8nacktime
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Want to spice up your event? #Bobabar is the ultimate Milktea booth that offers an
outrageous mixture of unigque Milktea drinks!

Avail our December Promo and have as much as 10% Disocount on your
Boba Bar Package! || @

#Milktea #Events #Boba #Snacktime

@ Postaga

Fostaga is an all-in-one outreach tool that helps you quickly build links and drive
traffic to your website by creating custom, automated campaigns.

< SALES COLD EMAIL

‘Whan you're sending a sales cold amail, the best spot
of your CTA e at the end of your emalls so it give a
chaar direction to tha reader,

) LANDING PAGE

CTA should be in the center of Ihe page, right below
wour haedling.

' AFFILIATE PAGE

tha bast location for wour CTA s right in the middle of tha
pape. Inchiding an eye-catching red, yellow, oramngsa, light
blue, or green bution boosts your engagement rates by
30%

5 CONVERSION PAGE

As for & corversion page, your CTA should be insered in
the header of that lomm.
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. NEWSLETTERS AND MARKETING EMAIL

Far newsletiers and marketing emaiks, things ane even casber.
Your CTA should ba included in the “above tha lold” sadion as
nswepapsss ke do call B Whan § comese: be online marshng
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W Tuba has spadiic app versions Tor moh e, deskiap, And smart

TWs, 50 N mafer where wou put your CTA, your viewars will see i ust
fine. o make & moee engaging, you can usa audiovsual incentives
Ik arrows, vicen prestess, and funry sounds

in LINKEDIN

I you're on Linkedln, all you R b da i o chek on the Pancl icon
gt Fucent i S Custom CTA butten ard cuglomize & b your Bng

' TWITTER

Oin Twitar, yor CTA can appaar slher on your peoliis bio of in 8 teeet
Juist ke sune wou insert the ink you want yaur readers bo folkosd
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ust likeyou personalize oold emaile bassed on varicus soerarics and the people that read tham, your OTA
should alee be uniquely customized
postagaapp Just lke you personalize oold amails bassd on various
soanarios and the paople that read tham, your OTA should alsa ba
uniqualy customized.

For ssamiple, what gose wal on Twitter won't look good in an @mail newsletter, and vice vara.

Bo lat's soe whare more you should inoluda your OTA based on tha platform you usel

For sxampl, what gosswall on Twitter won't kiok good in an email ness-

it wins v Te know mors about Tha Ultimata Call To Action Guide for Oold Email sheok out the articls we

made on just that!

hittpec) postaga. comyoold-email-call-to-aotio reguid el
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Work With Me
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HOME VIDEDS

415 5185
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How to Automate and
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How to Easily Land Guest
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- SEND COLD EMAILS
EASIER THAN EVER BEFORE
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How to do Cold Outreach,
Targeted and Autamated
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How ta Find Affiliates {2022

Stap-By-Step Walkthrough)
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105 wlews * 11 marths sgo
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How to Get Customers Using
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Eget African Travel Agancy



Cl] g Seuba dive
AN, Kelimanpare in Zonsibar

Explare
the Safaris

Taste Vst thee
Tanzanian Ngoradpons
iz rnéor

Explore the
Beoches of
Zowzibar

Great Mirgation Crossings

105 Ekso With summer coming to an end, there's no better time to plan your next adventure.

sanytraveltanzania With summar ooming bo an snd, thers's ko better We packed the top 10 best things to do in Tanzania - all you need is a passport and
timato plan your neet advanturs. Wa packad tha top 10 baat things to 4 s
doin Tanzania - ol you nesd in o passport and o opirit for advertura® a spirit for ﬂd\l’ﬂﬁtﬂfﬂ'

Visk Easytravel ootz to i information®e- Lo . o
- T T e e Visit Easytravel.co.tz to for more informationfa-
ETravel #5afari #Adventure #Easytraveltanzania

#Travel #S5afari #Adventure #Easytraveltanzania
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Work With Me

C ON TEN T CA LE NDAH SA M P LE # Conlent production strategy will be tailored to your brand and target audience
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SUN MON TUE WED THU FRI SAT

% 31 DAYS OF SOCIAL MEDIA *
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L e t l S C r e q t e ! ﬂ facebook.com/janmico.calibosarines/

M sarinesjanmico@gmail.com

Get in touch

sarinesjanmico.wixsite.com/mico-sarines



